GREEN IS THE WAY FORWARD
It is necessary that businesses place equal importance on environmental sustainability and their business objectives.
Many believe that greening growth is too expensive and should concern only high income countries. However, this view
is short sighted and ignores the negative impact that current practices have on environmental wellbeing. Moreover, there
is increasing evidence that not only does greening assist in alleviating the negative effects on the environment but can
generate significant economic benefits to business organizations. There is increasing evidence that environmental improvement is good business.

BENEFITS
1. This Green Guyana Expo and International Small Business Summit will offer
invaluable insights into Guyana’s Green
State Development Strategy (GSDS) and
the massive opportunities which will
present themselves to businesses, technology providers and investors.
2. The event will also highlight how
citizens of Guyana can live green lives
by incorporating energy efficient appliances and simple behavioral changes.
3. Critical workshops, seminars and
presentations from top industry experts
will underpin the many opportunities
to find strategic partners, importers and
exporters.

4. Attendees will also be able to have
exclusive networking opportunities
with a wide range businesses.
Sustainable development is defined
as ‘meeting the needs of the present
generation without compromising
the ability of future generations to
meet their own needs.’

DATE AND LOCATION
19th-21st October, 2018
The Ramada Princess Hotel, Georgetown Guyana
(Summit)
AND
The Providence National Stadium (Expo)

VISION

MISSION

The vision of the Green Guyana Expo and International Small Business Summit is to be a catalyst for
the development of small businesses so that they
can become the engine of growth and job creation
for the transformation of Guyana’s brown economy
along a low carbon, resource efficient and environmentally responsible path towards a green economy.

The mission of the Green Guyana Expo and International Small Business Summit is to promote
small business expansion in Guyana that builds a
stronger more diversified economy and increases
the economic vitality and wealth of the citizenry.

GOALS GOALSF THE EX-

PO

Publicly platform the Guyana Green State Development Strategy in practical ways so that the people of
Guyana are educated about its principles, strategies,
goals and milestones. This will be done in practical
ways by means of the expo.
Highlight the critical role small businesses will play
in ensuring there is sustainable transition from a
‘brown’ economy to a ‘green’ economy.
Ensure Government policies are developed and geared
towards promoting small businesses so that they can be
successful in a green economy.

SMALL BUSINESSES ARE THE BACKBONE OF THE GUYANESE ECONOMY
Guyana is a country of small businesses. Even the largest indigenous companies are small. Guyana has very
few international companies and no multinational or global companies. To fully transform Guyana’s brown
economy into a sustainable green economy, small businesses in Guyana need international and domestic
partnerships to turn Guyana’s incredible patrimony from a state of comparative advantage to a stage of competitive advantage. Although Guyana’s small businesses use most of the productive inputs, they contribute
less than 10% of Guyana’s GDP.

ENTREPRENEURS ARE THE DRIVERS OF SMALL BUSINESSES
Guyana needs to become an entrepreneurial business environment driven by innovation because Guyana’s
local market is too small to absorb its great production potential. In small markets such as Guyana, there
are no real economies of scale locally and hence growth can only be obtained through exports. Guyana
needs to nurture bigger and more competitive businesses as larger businesses provide an anchor of economic stability in a community. They provide large numbers of jobs that create the disposable income
small businesses depend on. Moreover, big businesses depend on the goods and services small businesses
provide their employees. Together, they create a symbiotic circle that both require for their viability.

THE NEED FOR ENABLING GOVERNMENT POLICIES
Governments use industrial policy to promote the development of new industries and the creation and
adoption of new technologies. Types of industrial policy include tax credits, input, output and R&D subsidies, minimum use requirements, standards, and trade restrictions. One of the outputs of this event is for
the Government of Guyana to announce a small business green economy framework that will be catalytic
for small businesses and their growth along a green economy pathway

EXPECTED ACCOMPLISHMENTS
The Green Guyana Expo and International Small Business Expo 2018 aims to achieve Five Key Outcomes:

Improved competitiveness of small businesses through joint ventures, licensing ,etc.
Adoption of Green Business practices, methods and standards for product and services development and delivery.
Committed Investments of 100 million US dollars into Guyana Green State economy .
Enhanced Diaspora interest and participation via investments and Joint Ventures with businesses
Matchmaking of international and domestic companies and introducing international financial
investors who are willing to finance new technologies, new production processes and new business
models in the delivery of greener products and services

SECTORS OF FOCUS
Green Energy Green energy comes from natural sources such as sunlight,
wind, rain, tides, plants, algae and geothermal heat. In contrast, fossil fuels are a
finite resource that take millions of years to develop and will continue to diminish with use. Renewable energy sources also have a much smaller impact on the
environment than fossil fuels. Green energy can replace fossil fuels in all major
areas of use including electricity, water and space heating and fuel for motor vehicles .
Green Services are those services which are environment friendly. The summit
will focus on the transportation, ICT, construction, water, eco-tourism and security industries.

Green Agriculture is important for enhancing food security which requires agricultural production systems to change in the direction of productivity. More
productive and resilient agriculture requires transformation in the management
of natural resources, for example, land water, soil nutrients and genetic resources. There is also the need for higher efficiency in the use of these resources
and inputs for production. Agriculture also presents untapped opportunities for
mitigation of climatic and ecological risks.

Green Manufacturing is the renewal of production processes and the establishment of environmentally-friendly operations within the manufacturing field.
Essentially, it is the “greening” of manufacturing, in which workers use fewer
natural resources, reduce pollution and waste, recycle and reuse materials, and
moderate emissions in their processes.

Green Capital financial investments flowing into sustainable development projects and initiatives, environmental products, and policies that encourage the
development of a more sustainable. economy.

Green Living and sustainably means creating a lifestyle that works with Nature, instead of against it, and does no long-term or irreversible damage to any
part of the environmental web. In the simplest terms, living green means making lifestyle decisions and engaging in practices which reduce negative impact
on and promote the health of the planet and its creatures.
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